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¥ (¥ (Business Ethics)
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% &t #5R (Introduction to Design)

Zi B 5T (Sketch and Basic design)

{522 (Color Theory)

AR (Fundamentals of Forms)

##52(Photography)

1 (Design History)

Computer Graphics)

1(Web Design)

Graphic Design)
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5% (Advertising Design)
%5t (Packaging Design)

Editorial Design)

ERI5%5T(Design for Printed Media)

ST 553 (Special Issues in Design)
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I EI{E (Script Writing)

AEENTSE (Lifestyle Study)

fEE 5 #8177 85 (Advertising Planning and Marketing)

1548 A7 82 (Visual creative thinking)
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(Senior Design Project 1)

(Senior Design Project 2 )

{E &4 45355 (Portfolio Design)
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(FERESHB)

480, HLE (Visual Psychology)

it Z:(Design Sketch)

‘& (LAI{E(Contemporaty art)

2D {45%51(2D Animation)
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13351 24 (Corporate Identity System)

T EL{E(Animation)

PRI AR 35 TH(Environmental Visual Design)
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S5 st (Typography)

T & (Filming)

e[ E 3%t (Advanced Web Design)
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JE4R 43988 (Non-Linear editing)

4B 4454 {F (Soundtrack Production)

&5 45 H Al/E(Commercial film)
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PEsE#ER,(Commercial Photography)

A% All{E (Multimedia Production)

15 8ZEHAI{E(Visual Thinking and Creation)

FhiffifEii=z 4[5 (Art and Culture)

{EZE5¢(Case Study)
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2% EHE7 (Design Management)

it - f# (Film appreciation and Analysis)

a5t (Exhibition Design)
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