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% [fH (Business Ethics) 3 s

%ﬁ@:ﬁ(lmmducnon to Design) 3 [3

i}f‘(”ﬂ{%‘&”ﬂskemh and Basic design) 313
i e (Color Theory) 3 |3
5L #{Fundamentals of Forms) 313
{i4Y,(Photography) 3 3
51 plI(Design History)
“f&‘}@;ﬂgﬂ%ﬂ(Computer Graphics) 3 3
%’\ﬁ Eri‘:”'-r(Web Design) 313
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A il =Z}(Graphic Design)

i H%“;f(Advertlsmg Design) 3 3

éu};,L?:ﬁ(Packaging Design)

§fr75k"§5‘59‘ﬁ"r(Editorial Design)

HIy [l‘jvp ¥t (Design for Printed Media)
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H1 ¥ W55 (Special Issues in Design)

l?‘ 14 g1J{*=(Script Writing)

T(ﬂ i (Lifestyle Study)

F L -#E 5 i(Advertising Planning and Marketing)
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i 7 £l il (Visual creative thinking)

f{ ¥ 51 1(Senior Design Project 1) 3 6

EJ#EE‘?'L#Z(Senior Design Project 2 ) 3 5

['"q”! Z5F (Portfolio Design) 3
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[ 7 < 2F1 55 (Visual Psychology) 3 |3

ﬁiﬂ '(Design Sketch) 3 |3
} (gl {'=(Contemporaty art) 3 |3
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Y 552D Animation)

ﬁ'%f?éﬁh‘ilj%‘ﬁ(corporate Identity System) 3 |3

i i =(Animation) 3 3
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’%ﬂfuiﬂ?‘n *5t(Environmental Visual Design)
JIfﬁv#(Typogremhy) 313

‘Jfgﬁlé‘u(Fllmmg) 3 13
SEREAAE 5T (Advanced Web Design)

w
w

El=ENES E,7"4‘??E*(N0n»Linea1r editing) 3|3

Y (/44 '=(Soundtrack Production) 3 |3
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£ Al fH(Commercial film)

F:ﬂiﬁé—ﬁ‘x/(Commercial Photography) 3 |3

%9;1?%‘9 {"=(Multimedia Production)

B (¥ =2 1] {"=(Visual Thinking and Creation)

‘ér‘éﬂ?‘ ¢ [*(Art and Culture)
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i {4 (Case Study)

5133 (Design Management)

o gy | i#47(Film appreciation and Analysis)

"5 %5 (Exhibition Design)
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